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The teaching unit on 
“I HAVE THE RIGHT TO A FUTURE!“
could look like this

FACTUAL INFORMATION
The climate crisis refers to global warming caused by  
human activity and its impact on weather phenomena, 
ecosystems and living conditions on our planet. The main 
causes of the climate crisis are emissions of greenhouse 

gases such as carbon dioxide and methane, which are 
released through the burning of fossil fuels, deforestation 
and industrial processes.

METHODOLOGICAL CONSIDERATIONS
What does “climate justice“ mean? Why do we so rarely 
talk about the climate crisis? And how can young people 
make their perspectives visible?

In the teaching unit “I have the right to a future!“, the 
pupils deal with the climate crisis in a professional, social 
and creative way - including a video lexicon, self-pro-
duced videos, the use of AI and a role play. The aim is to 
promote climate literacy, familiarise students with diffe-

rent points of view, and communicate their own thoughts 
in a media-effective way.

TARGET GROUP: Pupils from lower secondary level 
upwards
DURATION: 4-5 double lessons (90 minutes each) -  
ideally spread over a project day and a separate  
production day
FORMAT: Interactive teaching unit including diverse  
methods and with video production

LEARNING OBJECTIVES
STRENGTHENING CLIMATE LITERACY
Key terms relating to the climate crisis (e.g. tipping 
points) are explained and put into context using expla-
natory videos, group tasks and a conceptual network of 
terms.

PROMOTING COMMUNICATION SKILLS:
In groups, the young people take on different roles and 
discuss different points of view on the climate crisis. 
The aim is to change perspectives and recognise social 
contexts. AI-supported tools (e.g. ChatGPT) can be used 
for research.

PROMOTING DIGITAL AND MEDIA SKILLS: 
The students reflect on their own attitudes and feelings 
in relation to the climate crisis and express them through 
media (e.g. by using AI tools in the video production).

ENCOURAGING CREATIVITY: 
In a subsequent production phase, they develop creative 
video formats (e.g. rap, comic, storybook or explanatory 
video) - supported by a digital tool for visualisation (e.g. 
HeyGen).
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METHODOLOGICAL APPROACH AT A GLANCE

TIME CONTENTS SOCIAL FORM MATERIAL

PART 1: WHAT WE KNOW (CLIMATE LITERACY)

20 minutes Round of introductions, group division and 
allocation of generic terms , 
explanation of the “greenhouse effect“ by 
the teacher

Class discussion/  
plenary session

Moderation card:
M1_Greenhouse Effect

5 minutes Introduction to AI Plenary session Videomaterial:
V5_SkAI-Part-1

30 minutes Watching the lexicon videos, 
researching the secondary terms,
preparation of a short presentation using 
allocated cards

Group work Video material:
V1_Lexicon Videos 
Moderation card:
M2_Climate Terms
Print template:
D1_Climate Terms

30 minutes Classification of the terms in a conceptual 
network by briefly introducing the terms

Class discussion Moderation card:
M3_Sample conceptual network
Whiteboard, magnets/tape 

10 minutes Checking knowledge using whisper 
groups 

Group work
Class discussion

Moderation card:
M4_Questions for the whisper 
groups

PART 2: FROM DIFFERENT PERSPECTIVES (COMMUNICATION SKILLS)

50 minutes Distribution of the 6 roles (stakeholders) in 
the context of the climate crisis, 
collecting specific expectations and three 
positive influences using AI (Think like a 
local farmer ...),
presentation of the perspectives and gu-
essing the respective roles based on the 
groups

Group work

Role play

Quiz

Worksheet:
A_Profile of [role]
Moderation card:
M5_Role play and quiz

5 minutes The inner workings of AI Plenary session Videomaterial:
V6_SkAI-Part-2

45 minutes Groups analyse two versions of a climate 
video and develop their own evaluation 
criteria. Followed by a presentation of the 
results in plenary and jointly collecting the 
most important criteria for good climate 
communication.

Group work 
Plenary session

Worksheet: 
A2_Guiding questions for good 
climate communication
Video material:
V3_Lexicon videos for evaluation
Laptop/tablet, headphones if 
necessary, flipchart/  
pinboard/ whiteboard
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METHODOLOGICAL APPROACH AT A GLANCE

TIME CONTENTS SOCIAL FORM MATERIAL

PART 3: THIS IS HOW I SEE IT (CREATIVITY)

5 minutes The dangers of AI Plenary session Videomaterial:
V7_SkAI-Part-3

30 minutes Formulate personal concerns about the 
climate crisis, 
discussion of the results in groups

Individual work

Group discussion

Worksheet:
A3_Personal motivation and 
group discussion
Posters and pens

PART 4: “I HAVE THE RIGHT TO A FUTURE!“ (VIDEO PRODUCTION)

10 minutes Watching the stickman video on positive 
climate communication together

Class discussion Video material:
V2_stickman Video

30 minutes Watching HeyGen example videos  
together. 
Further development of the ideas into a 
format with the help of AI.

Plenary session

Group work

Video material:
V4_Example videos HeyGen
Worksheet:
A4_Possible production formats 
and AI role play
Tool card:
W1_Tips and tricks for  
storytelling

120 minutes Production of the videos  Group work Tool card:
W2_Tips and tricks for recor-
ding
Mobile phone/ tablet/camera/
recording devices

30 minutes Presentation of the videos 
and considerations as to which languages 
the videos with HeyGen should be 
translated into.
Submitting the videos for translation to 
Prix Jeunesse

Plenary session Projector/whiteboard
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1 Key terms:  �	� 1. tipping points, 2. extreme weather events, 3. renewable energies, 4. climate justice,  
5. recycling/reusing/repairing/reducingg

2 Stakeholders/roles: �1. Car manufacturer, 2. forester, 3. farmer, 4. animal rights activist,  5. hotel manager, 6. environmental activist,  
7. representative of a welfare organisation, 8. lobbyist
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TIME CONTENTS SOCIAL FORM MATERIAL

PART 5: „I HAVE THE RIGHT TO A FUTURE!“ (VIDEO TRANSLATIONS, UPLOAD)

30 minutes After receipt of the videos: 
Joint viewing (“premiere party“) of the 
translations of the videos produced with 
HeyGen. 

Plenary session Translated video material

30 minutes On request: Uploading the videos to the 
private social media channels or sending 
them to Prix Jeunesse to upload them on 
their channels

Plenary session Translated video material
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